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WORD OF OUR CEO 

Dear Colleagues,  

At NHV Group, our commitment to safety, integrity, and excellence has shaped 

who we have been since day one. Safety is not just a priority; it’s a deeply rooted 

part of our culture that drives every decision and action we take. Our reputation 

extends beyond safety; it’s built on how we act - with responsibility, transparency, 

and respect for everyone we work with. 

As we continue to grow in a rapidly evolving world, maintaining the highest ethical 

standards in everything we do is more important than ever. That’s why we have 

updated the NHV Group Code of Conduct, to ensure it remains a relevant, 

practical guide for the decisions we make every day. 

Grounded in our core values, Safety, Ownership, Partnership, and Integrity, 

this Code outlines the ethical expectations for all employees, contractors, and 

partners. It helps us navigate complex situations with clarity and confidence. 

While it cannot address every scenario, it provides clear principles, actionable 

guidance, and references to support policies that promote responsible conduct. 

The Code of Conduct is more than a document, it’s a shared commitment that 

applies to each of us, regardless of role or location. It defines how we work, how 

we treat one another, and how we engage with customers, suppliers, and 

stakeholders. Just as importantly, it empowers you to speak up if you witness 

behaviours or situations that don’t align with our values. 

I encourage every one of you to read, understand, and embody our Code of 

Conduct. Together, by living our values, we reinforce NHV Group’s reputation as 

a trusted, ethical, and responsible aviation partner. 

Thank you for your continued commitment and integrity. 

 

 

 

 

Lars-Henrik Thorngreen 
Chief Executive Officer  
NHV Group  
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OUR CODE OF CONDUCT - OUR COMMITMENT 

Our Code of Conduct is a personal commitment shared by every NHV Group 

employee, across all our global operations and subsidiaries. It reflects our 

collective responsibility to act ethically, uphold the highest moral and professional 

standards, and conduct our business with integrity. We are dedicated to 

respecting both local and international regulations, maintaining a strong 

reputation for ethical behaviour, and preventing any illegal or improper actions. 

The Board of Directors and Executive Committee are responsible for ensuring 

that our core values: Safety, Ownership, Partnership, and Integrity are embedded 

in the company’s overall strategy. They also foster a culture of open dialogue and 

ethical decision-making, supported by a Just Culture where concerns can be 

raised confidently and without fear of retaliation. 

Managers and leaders play a critical role in bringing Our Code of Conduct to life. 

They have an enhanced responsibility to lead by example, support compliance, 

and ensure that their teams clearly understand and uphold the principles outlined 

in Our Code of Conduct, as well as all related policies and procedures. 

We hold our suppliers and business partners to the same high ethical standards. 

We expect them to either adopt a code of conduct that aligns with ours or, where 

none exists, to fully comply with the ethical principles set out in Our Code of 

Conduct and all relevant laws and regulations. 

By working together and staying true to these values, we continue to strengthen 

NHV Group’s reputation as a trusted, ethical, and responsible aviation partner. 
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MAKING THE RIGHT DECISION 

Each of us plays a vital role in upholding NHV Group’s values and maintaining 

our commitment to integrity. This means complying with all applicable laws, 

regulations, and internal policies and just as importantly, always striving to do 

what’s right. 

Our Code of Conduct is here to guide you in making ethical decisions and 

maintaining the highest standards in everything we do. It is built around key rules, 

each with clear Do’s and Don’ts. This document also includes real-world 

examples, and references to relevant policies and procedures when required, for 

further support. 

To help you make informed choices, we’ve also included a decision tree on the 

next page, an easy tool to help assess situations and determine the appropriate 

course of action. 

Our commitment doesn’t stop at compliance however, it also represents speaking 

up when something feels wrong, when there’s a concern, or when a situation 

doesn’t align with our values. If you're ever unsure or need support, there are 

several ways to seek advice or raise a concern: 

• Speak with your line manager or a functional manager 

• Contact a relevant support function (HR, QSHE, Legal, Communications) 

• Approach a member of the Executive Committee 

• Email the designated Code of Conduct contact at: ethics@nhv.be  

If you prefer to remain anonymous, you can report concerns via the safety 

reporting channel (Qpulse) 

Speaking up is everyone’s responsibility, and NHV Group is committed to 

maintaining a culture where concerns can be raised openly and without fear of 

retaliation. 

When in doubt: ask, speak up, and make the right decision.  

Together, we uphold the standards that define who we are. 

  

mailto:ethics@nhv.be
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CODE OF CONDUCT #1 

WE ABIDE BY THE LAW AND INDUSTRY REGULATIONS  

 
 

We provide a broad range of specialised helicopter services to 
customers in the international market, all of which are subject to 
national and international laws and regulations. We must always 
conduct our business in a professional, safe, and 
environmentally friendly manner, meeting all applicable legal 
requirements, including but not limited to environmental law, 
competition law, labour law, tax law, trade law, and industry 
regulations (such as safety regulations and aviation law), as well 
as any agreements within the markets where we operate. 
 
Breaking the rules does not foster commercial and personal 
relationships upon which the company’s success is built. 
Violating laws and regulations can lead to financial and 
reputational damage to the business, and in some cases, even 
result in criminal and personal liability for the company’s directors 
and employees. We are committed to always complying with 
applicable laws and regulations. 

 

 
 

POLICIES &  
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Corporate Governance 

Charter 
 

Corporate Governance 
Manual 

  
 
 
 
 
 

 
• Abide by the trade laws of 

all countries in which we 

operate, including economic 

sanctions, import and export 

laws. 

• When trading in new 

countries or with new 

partners, follow due 

diligence procedures and 

consult the legal department 

for a compliance check. 

• Raise concerns if you 

observe potential issues or 

breaches. 

• If you have questions about 

competition, antitrust laws, 

or anti-money laundering 

laws, contact your General 

Counsel or ethics@nhv.be. 

 

• Never be involved in 

money laundering. 

• Keep accurate books 

and records to ensure 

that payments are 

honestly described, and 

company funds are not 

used for unlawful 

purposes. 

• Don’t engage in any 

form of agreement or 

understanding with 

competitors to fix prices, 

rig bids, allocate 

customers, and/or 

restrict supply. 

 

  

mailto:ethics@nhv.be
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CODE OF CONDUCT #2 

WE SAFEGUARD THE SAFETY AND INTEGRITY OF OUR PEOPLE  

 Safety is our core value. We will take all necessary precautions to 
prevent accidents and incidents, to eliminate injury or ill-health to 
our personnel and partners and to avoid harm to the environment 
while delivering our services. 
 
At NHV Group, we believe that a culture of trust, openness, and 
mutual respect is essential to a healthy and high-performing 
workplace.  
 
We actively foster psychological safety by encouraging open 
dialogue, supporting diverse perspectives, and ensuring that all 
employees feel safe to speak up, raise concerns, ask questions, 
and contribute ideas, without fear of embarrassment, rejection, or 
retaliation.  
 
Leaders at all levels are expected to model inclusive behaviour, 
listen with empathy, and create environments where everyone can 
thrive and grow. Promoting psychological safety is a shared 
responsibility, and we see it as fundamental to teamwork, 
innovation, and well-being. 
 

 

POLICIES & 
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Safety, Health and  

Environmental Policy  
 

Safety Management  
System Manual  

 

 
• Ensure the proper use 

equipment, machinery, 
tooling, etc.  

• Wear the correct Personal 
Protective Equipment 
when required. 

• Report any safety or 
environmental incidents or 
hazards and immediately 
act upon them when there 
is an imminent and high 
risk. 

• Positively contribute to the 
safety culture. 

• Participate in safety 
meetings and training as 
required. 

• Know & apply the 
emergency procedures 
that apply to your work. 

• Everyone has the right 
and duty to say STOP in 
relation to safety matters. 

 
• Don’t take short-cuts to 

have the work done 
quicker. 

• Don’t put others at risk. 
• Don’t de-activate or 

override safety devices. 
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CODE OF CONDUCT #3 

WE MAINTAIN A HEALTHY AND SAFE WORKPLACE FREE OF 

SUBSTANCE ABUSE 

 Substance abuse increases the risk of accidents, absenteeism, 
substandard performance, poor employee morale, and health 
issues, in addition to potentially damaging the company’s 
reputation. Substances include, but are not limited to, drugs 
(both prescription and non-prescription) and alcohol. 

 
It is our policy that no one shall come to work or be at work under 
the influence of any substance that can impair performance and 
affect safety due to intoxication or psychoactive effects. 
 

 

POLICIES & 
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Drugs and Alcohol  

Group Policy 
 

Whistleblower policy  
 
 
 

 
 
 
 
 
 
 
 

 
• Maintain an ethical work 

environment and a 
drugs and alcohol-free 
workplace. 

• Participate in drugs and 
alcohol screening when 
requested. 

• Report any suspicious 
behaviour to your line 
manager or through 
other channels without 
fear of repercussions. 

• Proactively consult your 
physician if you need to 
use medication to 
ensure it does not 
impair your ability to 
safely perform your 
work. 
 

 
• Don’t come to work under 

the influence of drugs or 
alcohol. 

• Don’t consume alcohol or 
drugs during working 
hours, including standby 
time. 

• Don’t use, possess, or sell 
drugs; this is an illegal act 
and may subject you to 
further prosecution. 

• Don’t retaliate against 
anyone who report 
concerns with good 
intentions. 
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CODE OF CONDUCT #4 

WE TREAT EVERYONE WITH DIGNITY AND RESPECT 

 We show respect for all our co-workers because we believe that 
every employee has the potential to contribute and wants to 
contribute to their fullest. 
 
We conduct our business responsibly by aligning our strategies 
and operations with human rights principles and fundamental 
freedoms, such as the elimination of forced and compulsory 
labour, guaranteeing decent wages and regulated hours, and 
eliminating discrimination and harassment. 

 
We value diverse talents, ideas, backgrounds, and cultures, and 
we provide equal opportunities to all. 

 
We inspire, support, and enable people to achieve high 
standards and challenging goals. 
 

 

POLICIES & 
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Universal 

declaration of 
Human Rights 

 
Human Labour 

Rights Policy 
 

NHV’s Modern 
Slavery, Human 
Trafficking and 

broader Human 
Rights Statement & 

Commitment   
 
 
 
 
 
 
 

 
• Treat everyone with 

respect, in the same 
manner you would like to 
be treated. 

• Applaud the 
achievements and merits 
of your coworkers. 

• Encourage and listen to 
those who speak up. 

• Provide honest but 
constructive feedback to 
your coworkers when 
they do not meet 
standards. 

• Help create a work 
environment that 
safeguards the well-being 
of your coworkers. 

• Report any human rights 
abuses in our operations 
or in those of our 
business partners. 

 
• Don’t engage in situations 

that could be interpreted as 
tolerating or being complicit 
in human rights abuses. 

• Don’t judge people based 
on race, colour, national 
origin, religion, gender, 
age, sexual orientation, 
gender identity, marital 
status, disability, or any 
other characteristic. 

• Don’t make offensive 
messages, derogatory 
remarks, or inappropriate 
jokes or comments. 

• Don’t participate in any 
form of harassment. 

• Ensure that we listen to our 
coworkers democratically. 
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CODE OF CONDUCT #5 

WE CARE FOR THE ENVIRONMENT TO BIULD A BETTER AND 

SUSTAINABLE FUTURE 

 We are committed to sustainable business practices and 
minimising our environmental impact. We operate with a focus on 
reducing emissions, waste management, and sustainable 
resource use across our operations. 

 
We abide by environmental regulations and aim to contribute 
positively to the communities and environments in which we 
operate. As part of our commitment to sustainability, NHV 
encourages energy-efficient practices and carbon footprint 
reduction initiatives.  
 
 

 

POLICIES & 
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Safety, Health and  

Environmental Policy  
 

Environmental 
Management  

System  
 

Wate Management 
Guidelines 

 

 
• Minimise the use of 

disposable items 
• Reduce paper usage 
• Help to conserve energy 
• Encourage green 

commuting 
• Support sustainable 

suppliers 
• Raise environmental 

awareness 

 
• Don’t ignore 

environmental policies 
• Don’t leave lights and 

devices on unnecessarily 
• Don’t ignore waste 

segregation 
• Don’t schedule avoidable 

in-person meetings 
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CODE OF CONDUCT #6 

WE PROTECT AND MANAGE OUR REPUTATION WITH CARE 

AND INTEGRITY 

 A company's corporate image or reputation refers to how the 
company, its activities, and its products or services are 
perceived by outsiders. As perception is key, creating the right 
corporate image fosters trust between NHV and its stakeholders. 
This trust enables NHV to achieve its goals and continue its 
growth. 
 

 

POLICIES &  
PROCEDURES 

 
 ✅  DO’S  

 
❌  DONT’S 

 
Brand Guidelines 

 
 
 
 
 
 

 
• Always be polite and 

respectful in all 
interactions. 

• Promote NHV’s corporate 
identity in a clear, 
accurate, consistent, and 
responsible way. 

• Inform the 
Communications 
department when coming 
across publications about 
the company and/or its 
activities. 

• Obtain prior approval 
before engaging in any 
lobbying activities. 

• Only speak on matters 
within your own 
responsibility, and never 
on behalf of others or the 
company unless you have 
been formally authorised 
to do so.  

• Use social media 
responsibly and 
professionally when 
referencing NHV Group.  

• Always protect 
confidential information 
and ensure any public 
comments reflect our 
values and brand 
standards. 

 
 

 

 
• Don’t talk directly to the 

press without notifying the 
Communications 
department. They will 
appoint the right 
spokesperson. 

• Don’t spread 
communication involving a 
client without that client’s 
permission. 

• Don’t spread internal 
and/or confidential 
information through 
personal communication 
channels such as social 
media. If information is 
meant to be public, it will 
be disseminated by the 
Communication 
department. 

• Don’t give a reaction to 
rumours.  

• Don’t share internal, 
sensitive, or confidential 
information about NHV 
Group, its employees, or 
its operations on social 
media - even on private 
accounts.  

• Avoid posting anything 
that could damage the 
company's reputation. 
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CODE OF CONDUCT #7 

WE USE COMPANY’S INFORMATION AND ASSETS WITH 

CAUTION AND CARE 

 As we operate in an increasingly digital world, securing both 
company and personal data is crucial. We have adopted 
stringent measures to protect sensitive and confidential 
information, in compliance with the General Data Protection 
Regulations and other applicable data privacy laws. 

 
Carriers of sensitive or confidential information, such as 
computers and cell phones, must always be used securely. The 
key to securing IT systems is your personal user ID. Additionally, 
company assets are intended for business purposes only, and 
we are responsible for protecting these assets from loss, theft, 
misuse, or simply falling into the wrong hands. 
 

 

POLICIES &  
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Password Policy 

 
Acceptable User 

Policy 
 

Email Security 
Policy 

 
Network Security 

Policy 
 

Data Retention 
Policy  

 
IT Asset 

Management 
Policy 

 
Data Protection 

Policy 
 

Data Breach 
Policy 

 
HR Privacy Policy 

 
 

  
• Always handle personal 

data in line with the Data 
Protection Policy and 
only obtain it for 
specified and lawful 
purposes. 

• Label and treat sensitive 
or confidential 
information as 
“confidential.” 

• Sign a confidentiality 
agreement prior to 
discussing business 
matters. 

• Safeguard all digital 
devices, passwords, and 
systems used for 
business purposes 

• Keep your User ID and 
passwords confidential. 

• Treat NHV’s property 
with care and diligence 
and report any damage 
or loss immediately. 

• Ask for IT assistance for 
any updates, upgrades, 
or repairs to your 
computer. 

 
• Don’t leave company 

assets unguarded or 
unlocked in public places. 

• Don’t send editable 
copies of our 
documentation to third 
parties, unless 
appropriate. 

• Don’t discuss new 
business opportunities 
unless they are covered 
by a confidentiality 
agreement. 

• Don’t disclose information 
received in the line of duty 
to third parties, including 
after leaving the 
company, unless given 
authorisation. 

• Do not engage in any 
activities that could 
compromise the 
company’s cybersecurity, 
including downloading 
unauthorised software or 
engaging in phishing 
scams. 
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CODE OF CONDUCT #8 

WE ENGAGE WITH OUR PARTNERS TRANSPARENTLY, 

ETHICALLY, AND WITH MUTUAL RESPECT. 

 We refrain from taking unfair advantage of anyone through 
manipulation, concealment, abuse of privileged information, 
misrepresentation of material facts, or any other unfair dealing 
practice. 
 
Good faith requires compliance with reasonable commercial 
standards of fair dealing. Bad faith conduct refers to behaviour 
that may be commercially unacceptable, improper, or 
unconscionable, but not necessarily dishonest. Therefore, a 
failure to act in good faith or to refrain from acting in bad faith 
does not necessarily involve fraud or dishonesty. 
 

 
 

POLICIES &  
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
 
 
 
 

 
• Treat our business 

partners with integrity and 
professionalism. 

• Act consistently with the 
justified expectations of all 
parties. 

• Be honest, clear, and 
precise about our 
expectations, and never 
compromise on safety and 
our standards. 

• Consult with the other 
party regarding issues or 
proposed changes and 
encourage open 
communication. 

 
• Don’t do anything that will 

destroy or injure the rights 
of the other party. 

• Don’t impose any 
conditions on the other 
party that are unnecessary, 
unethical, or illegal. 

• Don’t make threats for the 
purpose of gaining the 
upper hand. 
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CODE OF CONDUCT #9 

WE MANAGE AND AVOID CONFLICTS BETWEEN OUR 

PARTNERSHIPS  

 We will be pro-active in managing conflicts of interests between 
our business and the directors, our employees, and our partners. 
 
Conflicts of interest, or even the appearance of a conflict, cannot 
always be completely avoided. However, the best practice is to 
openly disclose any possible conflicts to identify and properly 
manage risks associated with actual or perceived conflicts of 
interest. Even the appearance of a conflict can potentially damage 
trust or cause tension with employees, stakeholders, or customers. 
 
Examples of conflicts of interest: 

• Outside jobs and affiliations with competitors, customers, 
or suppliers 

• Working with close relatives, especially who are 
government officials 

• Having an intimate relationship with another employee who 
can influence decisions such as salary, performance rating 
or promotion 

• Serving as a board member of another competing 
organisation 

• Investment, including those of close relatives, which might 
influence or appear to influence your judgment. 

 

 

POLICIES &  
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Recruitment & 

Selection Procedure  
 

Internal Mobility Policy  
 

Corporate Governance 
Charter & Manual 

 
Company authority 

rules  
 
 

 
• Declare conflict of interests 

and abstain from decisions 
where a conflict of interest 
exists or could be perceived. 

• Be transparent in your 
decision making, ensuring that 
it is based on objective criteria. 

• Abide by the corporate 
governance rules and 
decision-making structures & 
processes. 

 
• Don’t deal with a matter 

in which, directly or 
indirectly, you have any 
personal interest that 
could impair your 
independence. 
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CODE OF CONDUCT #10 

WE DO NOT OFFER OR ACCEPT GIFTS OR HOSPITALITY THAT COULD 

IMPROPERLY INFLUENCE BUSINESS DECISIONS. 

 
 

Giving presents, meals, and other gestures is a way of showing 
gratitude for good cooperation, trust, and partnership. While 
these courtesies are a common part of doing business, there is 
a fine line between those that are customary and those that may 
make you feel uncomfortable or lead to favourable treatment. 
 
Generally, acceptable gifts are infrequent, modest in value 
(EUR 25 or less), and small enough so that neither you nor NHV 
would be embarrassed to discuss them. Similarly, acceptable 
entertainment aligns with customary business practices, is not 
excessive in value, and would not cause embarrassment if 
publicly disclosed. 
 
An absolute zero-tolerance approach is applied to bribes, which 
are prohibited under numerous regulations and statutes. Bribes, 
kickbacks, payoffs, and other inappropriate payments are 
illegal and may subject you and NHV to civil and criminal 
penalties. NHV and its employees are committed to conducting 
business ethically and winning business without resorting to 
bribes. 
 

 
 

POLICIES &  
PROCEDURES 

 
✅  DO’S 

 
❌  DONT’S 

 
Anti-bribery and Anti-

Corruption Policy 
 
 
 
 
 
 
 

 
• Graciously decline 

expensive or non-
acceptable gifts or 
entertainment from 
persons or organisations 
doing business with or 
seeking to do business 
with NHV. 

• Obtain prior, written 
permission from the CEO if 
you wish to give any kind 
of token or promotional gift 
to a government official or 
wish to pay travel 
expenses for government 
officials. 

• Ensure NHV gifts always 
include NHV’s logo. 

• If you have questions 
about anti-bribery and anti-
corruption law, contact 
your General Counsel or 
ethics@nhv.be. 

 

• Don’t pay, make, 
promise, or authorise 
any unauthorised 
payments, favours, or 
unacceptable gifts or 
entertainment to any 
government official, 
government authority, 
agency, or political 
party. 

• Don’t allow NHV’s 
business partners, 
freight forwarders, or 
customs agents to make 
prohibited payments on 
NHV’s behalf. 

• Don’t make or authorise 
any charitable donations 
using NHV’s assets, 
whether cash or 
otherwise. 

mailto:ethics@nhv.be
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RAISE YOUR CONCERNS WITH CONFIDENCE  

At NHV, we are committed to ensuring that any concerns, questions, or 
complaints related to our Code of Conduct, policies, or procedures are addressed 
with the utmost professionalism, honesty, and confidentiality. As part of our 
whistle blower statement and strong ethical culture, we encourage you to speak 
up whenever you feel something isn’t right. (see the whistle blowing statement 
here) 
 
PROCEDURE TO RAISE CONCERNS 

If you encounter a situation that may violate NHV’s policies or if you simply have 

concerns or questions related to our Code of Conduct or any other procedure, we 

encourage you to take the following steps: 

• Direct Communication with Managers and Leadership 

ü You can start by speaking to your immediate line manager or any 

functional manager in your department. 

ü If you feel the issue is unresolved or requires higher-level attention, 

you can directly reach out to a member of NHV’s Executive 

Committee via excom@nhv.be  

 

• Other Supporting Functions 

If you feel the issue pertains to a specific area, you may reach out to the relevant 

department. Our teams are here to help guide and address any concerns, such 

as 

- Legal Department: legal@nhv.be  

- Communication: communication@nhv.be 

- Quality Department: quality@nhv.be 

- Safety Department: safety@nhv.be  

 

• Anonymous Reporting 

If you prefer to remain anonymous or do not feel comfortable discussing the 

matter with management, NHV has established a confidential reporting channel 

through the safety reporting system. 

(QPulse) 

• Ethics Channel 

Additionally, NHV has an open and dedicated Ethics channel for any inquiries. 

You can contact ethics@nhv.be to discuss concerns, ask questions, or seek 

guidance.  

extension://bfdogplmndidlpjfhoijckpakkdjkkil/pdf/viewer.html?file=https%3A%2F%2Fnhv.be%2Fvolumes%2Fgeneral%2FDocs%2FLegal-Information%2FWhistleblowing-Statement.pdf%3Fv%3D1744101561
extension://bfdogplmndidlpjfhoijckpakkdjkkil/pdf/viewer.html?file=https%3A%2F%2Fnhv.be%2Fvolumes%2Fgeneral%2FDocs%2FLegal-Information%2FWhistleblowing-Statement.pdf%3Fv%3D1744101561
mailto:excom@nhv.be
mailto:legal@nhv.be
mailto:communication@nhv.be
mailto:quality@nhv.be
mailto:safety@nhv.be
https://qpulse.nhv.be/QPulseIdentityServer/identity/auth/login?signin=a9e407041f75f0204afc064a81974566
mailto:ethics@nhv.be
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Our Ethics team will handle your inquiries with the highest standards of 

professionalism and confidentiality, ensuring that your concerns are treated with 

care and respect. 

YOUR RIGHTS AND PROTECTION 

At NHV, retaliation against anyone who raises a concern or speaks up in good 

faith is strictly prohibited. We are committed to protecting individuals who report 

suspected violations, and we ensure that all concerns are handled with respect, 

fairness, and in a supportive environment. 

When a concern is raised, the Ethics Committee will conduct a thorough 

investigation to gather all relevant facts and context. 

Following the investigation, the committee will develop a set of recommendations 

or proposed outcomes based on their findings. These recommendations will be 

presented to the Executive Committee, who will review the case and make a final 

decision. 

Once a decision has been made, the Ethics Committee will inform the involved 

parties of the outcome. Where appropriate, the committee may also issue further 

recommendations to support resolution, learning, or future prevention.  
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ENDORSED BY NHV GROUP AND ITS ENTITIES 

 

NHV NV  NHV 
Helicopters 
Ltd 

 NHN BV  NHV Côte 
d’Ivoire SA 

 NHV AS 

Kalkaertstraat 
101 

8400 Ostend 

Belgium 

 Klyne 
Business 
Aviation 
Centre, Buck 
Courtney 
Crescent, 
Norwich, 
Norfolk, NR6 
6JT, UK 

 Markweg 200, 
3198 NB 
Europoort 
Rotterdam, the 
Netherlands 

 Abidjan, Port 
Bouêt, 
Aéroport FHB, 
zone aviation 
générale, 
07BP 902 
Abidjan 07, 
Ivory Coast 

 Vestre 
Lufthavnsvej 
60, 6705 
Esbjerg, 
Denmark 
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